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Synopsis U.S. OTT Services
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report includes insights
into the new era of
competition in OTT
video and pay TV and
assesses trends that
affect the video
ecosystem across
global markets,
including churn and
retention. The report 0
also includes global
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Publish Date: 4Q 17 “Operator and OTT video service partnerships are becoming more common, with

companies working together in promotions, OTT service distribution and bundling,
integration into the set-top box, zero-rating of video in data services, and billing,” said
Brett Sappington, Senior Director of Research, Parks Associates.
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List of Companies

Acorn TV iTunes
Airtel KlowdTV
Altice USA Knippr
Amazon Kocowa
Amazon Channels KPN
Amazon Video Kwese
AMC LG

AMC Premiere Liberty
AMC Selekt Lifetime Movie Club
Anime Strike LIT

Apple Mediacom
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Apple TV Midcontinent Communications
AT&T MLB.TV

Atlantic Broadband Molotov

Bell Canada National Lacrosse League
BingeOn NCTC

Bouygues Netflix

CBS All Access Optimum
CenturyLink Stream Optus

Charter Orange

Cheddar Outside TV
Chernin Group Paramount+
Chromecast PlayStation Vue
Com Hem Pluto TV
Comcast PPV

Comic-Con HQ Presto
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Gaiam TiVo
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Go Binge TubiTV
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Google Twitch
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Grande Communications UltraViolet
Grokker UP Faith & Family
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